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WHAT DO WE HOPE TO 

ACCOMPLISH TODAY?

Encourage you to keep your focus.

Look at signage best practice tips and how we can 

improve OUR usage.

Laugh at some funny signs.



Study: Don't remember driving there? It's highway hypnosis (by Melanie Lawson)

“You're so in your routine, you're just driving, driving, driving. You're not looking for exits like you would 

if it's a new place you've never been before. It's just kind of automated.”

Do we go on autopilot in our work environment?









What is the Meaning of the Present Moment?

Being in the present moment, or the “here and now,” means that we are aware and mindful of 

what is happening at this very moment. We are not distracted by ruminations on the past or worries 

about the future, but centered in the here and now. All of our attention is focused on the present 

moment (Thum, 2008).

https://positivepsychology.com/present-moment/

There is a psychology to this and it may not be everyone’s cup of tea so to say; however, for our 

discussion it has to do with how do we break up the routines and bring a conscious attention to 

what is around us in our work environments.



1910.145 - Specifications for accident prevention signs and tags.

1910.145(a)Scope.

1910.145(a)(1)These specifications apply to the design, application, and use of signs or symbols (as included in 

paragraphs (c) through (e) of this section) that indicate and, insofar as possible, define specific hazards that could 

harm workers or the public, or both, or to property damage. These specifications are intended to cover all safety 

signs except those designed for streets, highways, and railroads. These specifications do not apply to plant bulletin 

boards or to safety posters.

1910.145(a)(2)All new signs and replacements of old signs shall be in accordance with these specifications.

1910.145(b)Definitions. As used in this section, the word "sign" refers to a surface on prepared for the warning of, 

or safety instructions of, industrial workers or members of the public who may be exposed to hazards. Excluded 

from this definition, however, are news releases, displays commonly known as safety posters, and bulletins used 

for employee education.

1910.145(c)(1)Danger signs.

1910.145(c)(2)Caution signs.

1910.145(c)(3)Safety instruction signs.

OSHA SAYS…



• 1910.145(d)(1)Design features. 

• All signs shall be furnished with rounded or blunt corners and shall be free from sharp edges, 

burrs, splinters, or other sharp projections. 

• The ends or heads of bolts or other fastening devices shall be located in such a way that they 

do not constitute a hazard.

• 1910.145(e)(2)Nature of wording. 

• The wording of any sign should be easily read and concise. 

• The sign should contain sufficient information to be easily understood. 

• The wording should make a positive, rather than negative suggestion and should be accurate 

in fact.

•https://www.osha.gov/laws-regs/regulations/standardnumber/1910/1910.145





SIGNS? WHY DO WE HAVE SIGNS?

Signs are always there…when no one else is

Signs are an extension of us

Sets expectations

Reminders of “Administrative Controls”

Our voice helping others to keep safe







18 TIPS FOR EFFECTIVE SIGN DESIGN (REEDESIGNS.COM)

 1. Keep it visible and legible.

 Remember that people of all ages are looking, both day and night. They must be able 

to see and read your sign easily.

 2. Save the details for training.

 Don’t attempt to provide training to them with information on the sign – save that 

information until you have professional development.

 3. Keep it simple.

 The proper design of your sign is critical to its effectiveness. Crowding the sign with too 

many words or lines of text makes it impossible to read from a distance. Use as few 

words as possible so your signage is legible. Fewer words are better, and three to five 

words are optimal for quick readability.



What’s your why??
• For my coworkers

• For my loved ones

• To do the things I love

• To be the best I can be

• Carri Ranefeldt

• Workman Industrial



• Judy Puster

• Streetsboro 

Schools 

Annex 

Building

• Entry door to 

her office



 4. Grab attention.

 There should be something about the sign that will reach out and command 

attention. Ideally, the first read should be a large pictorial graphic, but it can 

also be large dominating text.

 5. Your sign is your handshake.

 Your sign is your handshake with the employee, and first impressions are lasting 

impressions. Your sign must project the image you want employees or visitors to 

have of your workplace.

 6. Use new technologies.

 The addition of a time and temperature display or an electronic variable 

message center can make your business a landmark in your community. With 

today’s technology, signs are becoming more effective at delivering their 

owner’s messages while also becoming more cost effective. The new 

electronic message centers allow you to change the message on your sign as 

easily as you change your mind.





 7. Appeal to impulse...

 Many owners mistakenly think of a sign as merely a device that identifies. 

What they fail to realize is that people are impulsive. If a sign is effective, it 

can actually stop someone in their tracks, and impart an important 
message.

 8. Aesthetics and suitability.

 Your sign must be attractive and appropriate for your type of business.

 9. Keep it near the viewer.

 Put the sign as close to the situation as allowable. 





 10. Make sure your sign is conspicuous.

 Your message competes in a complex environment. A passerby must be 

able to differentiate your sign from its surrounding environment.

 11. Avoid obstructions.

 Make certain the sign can be viewed without obstruction from any source. 

Walk past your sign from all directions to help determine the most visible 

location for your sign.

 12. Use pictures or graphics.

 Sometimes an attractive pictorial graphic that clearly grabs a viewer’s 

attention helps.











 13. Make it memorable.

 It should make your message easy to remember.

 14. Make it enticing.

 Your sign should make an employee want to stop and  want to see the 

message.

 15. Consider colors carefully.

 Too many colors take away from the quick readability of the sign. Again, 

stay simple. Make sure colors are contrasting. Yellow on white is not 

readable, whereas black on white is very readable.







 16. Consistent visual image.

 Ideally, the design and the colors of your signage should reinforce the 

design and colors of your company (or vice versa). Color is probably the 

easiest and most cost-effective device for this coordination of design for 

signage.

 17. Avoid clutter.

 “White-space” is the surface area of a sign’s face that is left uncovered 

by either text or graphics. The proper amount of white space is just as 

important for quick readability as are graphics, text and colors. 

 30% to 40% of the sign’s face area should be left as white space for 

optimal readability.

 18. Place it to be seen.





PLEASE  REMOVE

YOUR  HAT  FOR

TEMPERATURE  SCAN




























